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New Product Launch

How Labud Leveraged Hypefy for a
Successful Rebranding Campaign

ABOUT LABUD

Labud is the leading Croatian manufacturer of detergents
and cleaning products. Their products are a part of every
household and have even become synonymous with their
respective categories.

MARKETING NEED

The main need of the campaign was to effectively
communicate the meaningful change of the packaging
rebranding to consumers and get them as excited about the
new, eco-friendly packaging as the brand was. Labud aimed
to turn this sustainable shift into a unique selling point,
differentiating itself in a crowded market.

By using Hypefy, Labud was able to focus its rebranding
efforts on influencers who themselves are advocates for
sustainability, ensuring a natural and authentic fit for the
brand’'s new message. This approach resonated well with
their target demographics, who are increasingly valuing
sustainability in their purchasing decisions.

“The platform's data-driven approach allowed us to identify
and collaborate with influencers who genuinely resonated
with our brand and target audience. These influencers,
through their authentic endorsements, have significantly
amplified our brand presence and reinforced our reputation
as a leading cleaning&detergents manufacturer.

Furthermore, the Hypefy team's dedication to providing top-
notch support and their innovative approach to influencer
marketing have helped us streamline our marketing efforts
and ensure consistency in our messaging across all
platforms.”

- Milica Damjanovi¢ Marketing Director @ Labud
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